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A2 2: Annual Benchmark Report for Retail Trade and Food Services: January 1992 through February 2005, U S, Census Bureau, Washington,
DC, 2005, pp, 4, 5; and corresponding censuses from prior years,
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A& 8 Statistical Abstract of the United States: 2004-2005, 124th edition, U S, Bureau of the Census, Washington, DC, 2004, p.494; and
Statistical Abstract of the United States: 1999, 119th edition, U.S. Bureau of the Census, Washington, DC, 1999, p 556.
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Home Depot 73
Kroger 56
Costco 47
Target a7
Albertson's 40
Walgreens 38
Lowe's 36
Sears 36
10, Safeway 36
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XtE®M  "Top 100 Retailers," Stores, July 2005, p.55.
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