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VALS™ Framework

Primary Molivation

INNOVATORS

High Resources
High Innovation

THINKERS

ACHIEVERS

Self-Expression

EXPERIENCERS

SURVIVORS

Low Resources
Low Innovation

Innowvatlon
Power

Japan-\ALS™ Framework

Achievement

Tradition

Integrator

VALS (Value & Life Style) & Japan-VALS

http://www.strategicbusinessinsights.com/

Self-Expression
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Positioning Map
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= Single segmentation ( &1 = O#|&l): 50CH O]4&F A
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