What are the characteristics of commercial sports?



Sociology of Sport

The Structure of factors’ relationship

Politics facilitate Economics
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one of case study




Sports and economy?
Trends of Sports commercialism?

Mega sports events and economy?



are organized and played to make
money as entertainment events.

They depend on a combination of gate receipts,
, sponsorships, and the sale of media
broadcasting rights.

Therefore, grow and prosper best
under certain social and economic conditions.
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CommerC|aI|zat|on of p@ 3 henomenon

Sports commercialism: S. C. permeates all of the
people in the sports life.
(a typical target for pro. sports)

Sports commercial source of success — gate receipts and media
broadcasting rights
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Sociology of Sport

Need to entertain a mass audience

Low need to entertain High need to entertain

Aesthetic orientations — Heroic orientations

=

Emphasis on

participant

Shifting orientations : What happens when there is a need to entertain a mass
audience



Overview of World’s Sports Industry




Overview of World’s Sports Industry
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Overview of World’s Sports Industry
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Overview of World’s Sports Industry
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Overview of World’s Sports Industry
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Overview of World’s Sports Industry
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Overview of World’s Sports Industry
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Overview of World’s Sports Industry




Overview of World’s Sports Industry
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Overview of World’s Sports Industry
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Overview of World’s Sports Industry
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Overview of World’s Sports Industry

Other area .

® Middle East




Overview of World’s Sports Industry
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Definition of Sports Industry

What Is the Sports Industry ?

The sports industry today is a wide-reaching business that spans the
field of play—from the food and memorabilia stands at the stadium,

to media rights and sponsorships.



Definition of Sports Industry

The change of sports paradigm

Elite Sports

Sports for All
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Sports
Industry
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How important is it?

The Importance of Sports Industry
Growth from 2007 to 2011
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High income elasticity advanced
country pattern Industry

The ramifications of the sports industry
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Features of Sports Industry
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Industry classification structure with a complex
® industry

Space, location focused process industry

Central concept of entertainment to industry

Hours consuming industries
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Brings excitement and health industry




Current Condition

Overview of Sports Industry

Korea(2011) USA(2011) Japan(2011)
GDP $1.116trillion 14.99¢trillion 5.867trillion
Sports industry 267 36149 2 21309 =2 11359 &3
Sports industry % GDP  12.57% 1.71% 2.54%
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Current Condition

Overview of Sports Industry

Before 2002 After 2002 World cup
Service Facilities Supplies
business business business
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500,000 N Structural changes in the industry and
‘ the trend of continuous increase of the
150,000 Korea Sports Industry
100,000
50,000 2009-2013 long-term planning for
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Current Condition

Classification of Sports Industry

Sports
Service’
usines

Facilities I;sz)trst Sports
Each sports management facilities ffc'“.t'es
business casind
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Current Condition

Classification of Sports Industry

Sports
Supplies

Sports
Services

Sports
Facilities

Business Business

Business

Manufacture of Sporting goods
Sports Supplies
equipment n?::t:::cstz(:iens Wholesale and Goods leasing
manufacturing 9 retail trade

Sports clothing
manufacturing

Leisure sports
equipment
manufacturing

Supplies repair
services




Current Condition

Sports goods business status

Underdevelopment manufacturing
of sports :
-Plant 10 to 19 employees 63.8%

-lack of specialized division of labor

—

Underdeveloped type

LLags behind international
competitiveness as a lack of new product
research and development and quality
innovation.

Supplies a
surge in
demand due
to increased
participation

Exercise
equipment
trade deficit

401 9830} 3 in sports

= activities

Sporting Goods-up to overcome the
deficit is desperately seeking overseas.



Current Condition cas -

Athletic shoes inside the
sports center

Nike + Apple joint venture
= Nike+
Sensors to record the pattern of mement

Released in 2006, three months sold over
450,000

A new genre of jogging culture



Current Condition

Classification of Sports Industry

Sports Sports
Facilities Supplies
Business . Business

Sports
Services

Business

Sports events Sports market
Sports
Pro-sports Asrgztrtta:r matheting Sports
agency agency
Cycle,
H:;rse, Sport Player aims
Motorboat events at fostering

Racing



Current Condition

Classification of Sports Industry

Sports Sports
Facilities Supplies
Business Business

Sports
Services

Business

Sports information Other sports
Sports Sports Sports
newspaper internet broadcasting Teaching Adventure-
service type natural
Sports Sport Membership sports
Sports
software
development




Current Condition

Status of sports service

Sports events

37.1% of the entire sports industry Key sectors Of the
9.7863 trillion won(9= 7,863 &)

Can lead to the growth of sporting goods business and spor
facilities business with

sports industry.
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Current Condition

Status of sports marketing

Sports marketing business

2.1% of the sports service Sports marketing
2723912 agency, consulting
Spectators growing trend, increasing overseas business, sports agency
players, the absence of experts, fall behind in business will grow
the competition with foreign companies
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Current Condition cas 2
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Current Condition

Status of sports information

Sports information

15.4% of sports service business Increase the
2735919 possibility of the

development of the
sports service

Various media and contents relay

Increased broadcasting right fees, but
viewership congestion(A|HE2| FH|)
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