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Strong Heritage. Bright Fut;e."

Severstal North America, Inc. Key Values Our Commitment

Collaborating with our customers to provide the products they need, cultivating a mz E_
i = !
sustainable demand for our products, providing value to our shareholders and S = =

confributing to the development of our employees' potential. This is Severstal

Our vision is to be a leading supplier of high We are committed to achieving low cost and =
North America. quality steel products through an unwavering  we are focused on winning
passion for quality and outstanding customer s il s T
P service and to be a company of which our We will earn a reasonable financial return for
Learn more 3bout the Comprany: vision employees and their families can be proud. our shareholders that will create
opportunities for growth, development and
> our key values stability for our employees.

> more about us ;I
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- WANN AAH (Enterprise Systems)
- “enterprise resource planning (ERP) systems” °|g} &H
- SBE AIDEQIO RSN FY CoEUo|AS] HEA|

- @2 BE HZYA 2F°UM A8 f° B2 g E°1=

HE| GO|EE AX

. DiHHY MALFS HN PHE CHE DINAE 98] FUNR

1351 24.



BAY AL
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- HAE ZEEA (best practices)E BIIP A 34 £ T
HAUA ZZMAE LA H.
 Finance/accounting: general ledger, accounts payable, &
« Human resources: personnel administration, payroll, &
« Manufacturing/production: purchasing, shipping, &
- Sales/marketing: order processing, billing, sales planning, &
« TN F:
- NEINE A= NARY 5E MT
« HZYA IZEZNAS AZEQO ZZMAE MY (Mapping)

- HAEHOOFZ 98t AZEQS M7 HI°IE(configuration tables) A&
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How Enterprise Systems Work
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syl AMAE (Supply Chain Management Systems)
8% ( Supply Chain)
. 029 58 LWt TNM TINAS YEI:
LR
- AANS NiFo=o| WA
- N33 He

1% 38F(Upstream supply chain):

A, 3R 33, 0|59 BUES BIASE EA|

>

o
Kl
il

o)

=
2 o
1o
il

Downstream supply chain):

Moy MEeH: MRo| S I Z2MA

o ol
k1 O op

Ot
o
HH OFl

A



syl AMAE (Supply Chain Management Systems)
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syl AMAE (Supply Chain Management Systems)

J
e 3a% #2(Supply Chain Management)
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HA|IME (Just-in-time strategy):
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syl AMAE (Supply Chain Management Systems)
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sagls NAE (Supply Chain Management Systems)

g A
= AAE (Supply chain planning systems)
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syl AMAE (Supply Chain Management Systems)
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syl AMAE (Supply Chain Management Systems)

Intranets and Extranets for Supply Chain Management
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syl AMAE (Supply Chain Management Systems)
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syl AMAE (Supply Chain Management Systems)
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syl AMAE (Supply Chain Management Systems)
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syl AMAE (Supply Chain Management Systems)

Push- Versus Pull-Based Supply Chain Models
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syl AMAE (Supply Chain Management Systems)
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2383 A2A" (Supply Chain Management Systems)

The Future Internet-Driven Supply Chain
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AYHYHE] AAR - Customer Relationship Management Systems
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AW HE] AMJAE : Customer Relationship Management Systems

Customer Relationship Management (CRM)
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AYHYHE] AAR - Customer Relationship Management Systems

CRM AIZE|9]
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- MEL| &Y &3 (Partner relationship management : PRM)
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- NAMH &= (Employee relationship management : ERM)
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AYHYHE] AAR - Customer Relationship Management Systems

CRM AIZEJ9
. CRM H[Al| EgE 3
- e AF8 (Sales force automation : SFA)
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AYHYHE] AAR - Customer Relationship Management Systems

How CRM Systems Support Marketing
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AYHYHE] AAR - Customer Relationship Management Systems

ARSI (RAIQ AN):
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AW HE] AMJAE : Customer Relationship Management Systems
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AYHYHE] AAR - Customer Relationship Management Systems

Customer Loyalty Management Process Map
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=31t 2N (Operational®™ Analytical) CRM

2% CRM (Operational CRM)
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2AM CRM (Analytical CRM):
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Analytical CRM Data Warehouse

a2l 8-11 2MX CRM ) T e,
HIOIE] OIEIRA e .
BA2 CRME 7149 « 2N
I HE 9 2 dHe < HAPIE
23E S35 17 go] . M 201N =2 Tz
52 245 98] 32 - 515 o} « A& HOBE
dlole flofshe-29) ot * CIO[EE o . D7 ma=mkel
okl E1EL o] gttt - Olofj 2 - SHRISE

- ADfE

- I}EL

CHe R

JIE AAE ;

« QITLEA IS Cl0|Ef .2

- ®i32| dlo|Ef i

- OFAIE! 2! Eo|E

1174 tf|o|Eq



AYHYHE] AAR - Customer Relationship Management Systems
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- Enterprise solutions/suites: #+91¢ A& AlA
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Order-to-Cash Service
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